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A record

5 million
came to Birmingham City Centre during the 
two-week period of the Games



The Games in 
numbers

A record

1.5 million
bought tickets for the Games 

Nearly

HALF OF THE UK
tuned in or turned up to Birmingham 2022



40,000

14,000

The event also created 

Jobs, skills and opportunities                                           
for local people, including 

volunteer positions 



impressions from our 

digital campaign activity
venues connected to 

share event and 

experience listings

delegates attended tourism 

sector day at UK House

visitors interacted with 

the visitor info service

media articles landed with 

a reach of 2bn people 

Future sporting events 

won

international fam trips for 

travel trade and conference 

organisers hosted

bookable travel trade 

products developed
Business events won

8 34 6

45k 1,600 7

365m 240 120



Pre-Games
January - June 2022



VIRTUAL EVENTS 



DUBAI TRADE MISSION 



AUSTRALIA MEDIA EVENT 



CANADA & USA TRADE MISSION 



West Midlands Conference 

Ambassadors Network (CAN)  Launch



Games time
Summer 2022



UK HOUSE

1,500+ 
attendees



WELCOMING THE WORLD 



Post-Games
Autumn / Winter 2022



West Midlands India Partnership               

Diwali Dinner 



European Athletics Championships 2026 

SPORTING EVENT WINS 

Kabaddi World Cup 2025 





from overseas, 

compared with 5%  

a decade ago

were overnight visitors, 

more than double the 

proportion a decade ago 

7%36%

o A significantly higher proportion of visitors 

were in higher spending/higher economic 

impact categories than in the past

o Nearly half were from other parts of the 

UK, compared with just over a third a 

decade ago

Attracting a new generation of leisure tourists, 

5 million people came to Birmingham during the Commonwealth Games.

Over the summer as a whole:



CHANGING SENTIMENT AND INTENTION

Positive sentiment and consideration among those exposed to the BATP campaign is 
significantly higher than the average for all leisure travellers.



BIRMINGHAM AND THE 

WEST MIDLANDS 

70%
Making the most of the 

region’s excellent 

facilities and event 

management experience 

to bid for other major 

international conferences 

and events

secured so far 

for the region 

13

achieved of 2027 end of 

programme target for 

BV&E conferences and 

sporting events 



INTO 2023….

BATP began

We are here 2027

BATP1 

benefits 

realised

J A N U A R Y  – J U L Y  2 0 2 3

BTTS

West Midlands 

Tourism Awards

A i r b n b  S P O S O R S H I P  T O  J U L Y

New West Midlands 

Tourism & Hospitality 

Advisory Board

March: ITB 

Berlin

Jan:

Airbnb West 

Mids’ Host 

campaign



Becky Frall

Head of Tourism

West Midlands Growth Company

Thank you


